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Intelligent Design (ID)



The claim
The origins of life 
can be better 
attributed to an 
intelligent cause 
rather than to 
evolutionary 
processes





Intelligent Design (ID)

• The Discovery Institute
– The organization most strongly associated with the 

variation of ID originating in creationism
– Attempt to position ID as a valid scientific theory not 

only by arguing against evolution, but by attacking 
science itself



Cdesign
proponentsists

Creation
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Design
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44% of Americans believe
“God created man in present form”

(Gallup, 2008)

22% of Canadians believe
“God created human beings

in their present form
within the last 10,000 years”

(Angus Reid, 2008)





The Demarcation Debate

• Began with philosophers questioning the nature 
of scientific knowledge
– What distinguishes science from other systems of 

knowledge? from pseudoscience?
• The debate shifted into sociology when 

researchers began questioning the social 
context of science

Sociology of Scientific Knowledge



Actor Network Theory (ANT)

• Looks at science as it is actually practiced
• Knowledge is the product of relationships

between actors in a network
• Networks must constantly reconfigure to 

respond to outside challenges
• Black box: a complex process or object used to 

advance scientific knowledge whose reliability is 
taken for granted





Translation

• To make two worlds equivalent
• Problematization
• Enrolment

– Alliances are formed between actors to enact a 
statement as fact

• Mobilization
– Spokespersons are assigned to represent the 

collective







Marketing

• Use of rhetoric and the mass media to 
persuade consumers to do various things
– Advertising uses communication to persuade 

consumers to buy things
– Public relations uses communication to persuade 

consumers to perceive an organization favourably
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Intelligent
design



Views From Which Science Proceeds

• Methodological naturalism
– We acquire knowledge by looking for natural causes

and effects
– Appeals to the supernatural are unnecessary or 

irrelevant to explain natural phenomena





ID Spin on Naturalism
• It is not broad enough in scope because it fails to 

accommodate evidence of intelligence
• Biased against evidence of a designer
• The dominant paradigm in science
• Undemocratic
• Viewpoint discrimination!
• Be skeptical about evolution!
• Think critically about how naturalism restricts 

academic freedom!
• Teach the controversy!



Views From Which Science Proceeds

• Materialism
– All that exists is composed of matter
– Consequently, there is no spiritual component

to reality



ID Spin on Materialism

• It is a threat to morality!
• Nazism! Stalinism! Eugenics!



Christopher Hitchens: 
“Darwinism was derided 

in Germany,” and the 
accusation that 

Darwinism led to Nazism 
is a “filthy slander.”



Richard Dawkins was “incandescent with 
rage,” calling it a “despicable outrage” when 

the Pope connected atheism with Nazism.



ID Spin on Materialism

• It is a threat to morality!
• Nazism! Stalinism! Eugenics!
• It has spawned “moral relativism” and 

“undermined personal responsibility”!
• “Materialists” have “falsely promised” to “create 

heaven on earth” by “engineer[ing] the perfect 
society”!

• The solution: do away with “materialism and its 
destructive moral, cultural and political legacies”



The plan:
Use “design theory” to “replace [materialism] with a science 

consonant with Christian and theistic convictions”





Stephen Jay Gould
NOMA: science and religion 

are non-overlapping 
magisteria



Creation
science!

NO! Intelligent
design!







2001: 100 names



2010: about 750 names





Criticized for removing questions 
pertaining to evolution and the big bang 
from a US survey on scientific literacy.



“Nor did the committee consider that there was 
adequate justification for the assumption in the 
proposal that the theory of Evolution, and not 

Intelligent Design Theory, was correct.”



Excerpt from “Right reform trips up Alberta,”
National Post (May 27, 2009)

by Kevin Libin



...we seek to cultivate and 
convince influential 
individuals in print and 
broadcast media, as well 
as think tank leaders, 
scientists and academics, 
congressional staff, talk 
show hosts, college and 
seminary presidents and 
faculty, future talent and 
potential academic allies.





Stephen Hawking: “It is 
not necessary to invoke 

God to light the blue 
touch paper and set the 

universe going.”





Conclusion
• No network stability
• The successful expansion of the evolution 

network into the broader public will not occur 
any time soon

• The Discovery Institute will continue to confront
and resist evolution

• The debate between science and religion will 
continue to rage on

• “Questioning Darwin’s Theory”: ID’s influence on 
the mass media





ANT Perspective

• The theory of evolution is black boxed by 
the scientific community

• The Discovery Institute:
– Disrupting the enrolment of actors into the 

network of evolution through education
– Enrolling actors into their network, even

against their will
– Christian hegemony defined by creationist

rather than scientific perspective



Communications Perspective
• The Discovery Institute is using marketing 
strategies:
– Rebranding creationism as ID

– Leveraging the mass media to expand its network

– Successfully deploying “the controversy”

• ID theory is mutating

• Marketing plan has evolved and is adapting to 
the secular environment







The Wedge: Twenty Year Goals

• To see intelligent design theory as the 
dominant perspective in science.

• To see design theory application in specific 
fields, including molecular biology, 
biochemistry, paleontology, physics and 
cosmology in the natural sciences, 
psychology, ethics politics, theology and 
philosophy in the humanities; to see its 
influence in the fine arts.

• To see design theory permeate our 
religious, cultural, moral and political life.



My aims

• Broaden the discussion
• Find ways to engage non-scientists
• Deploy a language that enhances scientific 

literacy by identifying the communication 
strategies being used to position intelligent 
design as a scientific theory

• Reveal the real controversy
• Mobilize more actors into the network of actors 

who defend science and reason



Thank you

• Why are you interested in ID?
• Has it impacted some aspect of your personal

or professional life?
• If so, what was the outcome?
• Do you perceive it as a problem for Canadians?

For a complete list of references used in this presentation,
please contact Christine Shellska at cmshells@ucalgary.ca.
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